CONMMUNICATION, B.A./M.A.

Faculty Mary Bohlen, J. Michael Duvall, Jim Grubbs, Ted Matula, Henry Nicholson, Janet Novak, Hazel Rozema, Ray Schroeder (emeritus),

Larry Smith (emeritus), Eric Thibodeaux-Thompson, Sue Weber

Associated Faculty Larry Shiner, Miles D. Woken

Degrees offered: Bachelor of Arts, Master of Arts,
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The communication program is concerned with the
exchange of symbolic messages, how that exchange
may be hindered or facilitated, and how it affects
groups and individuals. Courses offer students oppor-
tunities to improve their skills in writing, speaking,
and understanding the messages of others in interper-
sonal, organizational, and public contexts. The cours-
es also provide a detailed understanding of the role of
communication in human affairs. To accomplish these
goals, the curriculum addresses the theoretical, criti-
cal, and technical aspects of communication. Both the
bachelor’s and master’s degree programs cover three
topical areas: meaning systems, interpersonal/organi-
zational systems, and mass media systems.

Contact: Information about the communication
program is available at (217) 206-6790. Information
can also be requested at com(@uis.edu.

Adjunct Faculty Sharon Hutson, Debra Landis

THE BACHELOR’S DEGREE

The undergraduate program in communication has
three main objectives: 1) to instruct the student in
general communication theory and technology, 2) to
provide the student an opportunity for more intensive
study in a specific area of communication, and 3) to
ensure that the communication graduate is capable of
applying knowledge of general communication theory
and technology to specific social problems. The bac-
calaureate curriculum covers three topical areas:
meaning systems, interpersonal/organizational sys-
tems, and mass media systems.

ENTRANCE REQUIREMENTS

Requirements for admission to the program as a
candidate for the bachelor of arts degree are iden-
tical to general UIS requirements. Students who are
required to take the Test of English as a Foreign
Language (TOEFL) examination must achieve a
score of 580 or above to be admitted to the pro-
gram.

ADVISING

Faculty members work with new students to plan

courses of study Based on instructors’ assessments
of writing ability in required courses, advisers may
require advisees to take remedial courses. General-
ly, advisers assist students in developing personal
programs of study and in identifying all necessary
requirements.

CREDIT FOR PRIOR LEARNING

Students with extensive life or work experience in
some area of communication may apply for aca-
demic credit through credit for prior learning
(CPL). The communication program awards such
credit in each of its three topical areas (meaning
systems, interpersonal/organizational systems, and
mass media systems) through COM 401, COM 431,
and COM 451. Prior learning credit is not awarded
for specific program courses. The program will
award a maximum of four hours of credit for prior
experiential learning in any one topic area and a
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maximum of 12 hours of CPL credit to any under-
graduate student and 2 maximum of 8 hours of CPL
credit to any graduate student.

CREDIT/NO CREDIT

Communication majors may not take any COM course
as part of the requirements for the major on a cred-
it/no credit basis.

COURSE REPETITION

Communication courses numbered 491-498 (experi-
mental courses listed in the course schedule only) may be
taken for credit more than once provided the course topic
is different each time. No more than eight semester hours
of credit for COM 499 (tutorials) will be accepted for the
degree. All other communication courses may be repeat-
ed for grade improvement only once. No communication
course may be repeated for additional credit.

UIS REQUIREMENTS

Students are required to complete a minimum of 12
semester hours of UIS requirements in the areas of lib-
eral studies colloquia, public affairs colloquia, and
applied study These hours must include at least four
hours in each of at least two of these areas.

PROGRAN REQUIREMENTS

At the bachelor’s level, candidates must satisfy gener-
al UIS and elective requirements and also complete 32
hours in communication courses for their major. COM
301, 302, and 303 should be taken prior to or concur-
rent with any other course work in their respective
curricular areas.

All undergraduate students are required to take
both a program and a university assessment examina-
tion during their first semesters and during their last
semesters before graduation. The program examina-
tion is normally administered during a regular class
and is used by the program to assess its curriculum. It
does not affect students’ grades in any way.

MAJOR REQUIREMENTS

COM 301 Introduction to Meaning Systems 4 Hrs.
COM 302 Introduction to Interpersonal/
Organizational Systems 4 Hrs.
COM 303 Introduction to Mass Media
Systems 4 Hrs.
Communication emphasis requirements
(primary topical area) 12 Hrs.
Communication distribution requirements
(from other than primary area) 8 Hrs.
UIS Requirements 12 Hrs.
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Electives (at least eight hours must
be other than communication courses)
Total

16 Hrs.
60 Hrs.
COURSE OFFERINGS

Crosslisted courses from other programs may be used
as part of the 32-hour major. No more than eight
credit hours of crosslisted courses may be used as part
of a student’s concentration. Any crosslisted course
used for the major must bear the COM course prefix.

MINOR IN COMMUNICATION

Core
COM 301 Introduction to Meaning Systems or
COM 302 Introduction to Interpersonal/
Organizational Systems or
COM 303 Introduction to Mass Media Systems 4 Hrs.
Plus a choice of two courses in the same
curricular area as the course

selected above 8 Hrs.

Elective
Any 300-level or 400-level COM course 4 Hrs.
Total 16 Hrs.

There are no prerequisites for entry into the
minor. Students are advised to take the basic core



courses (COM 301, 302, or 303) before or concurrent
with other courses in the same curricular area. The
elective course may be from within or outside this cur-
ricular area; if outside, it may be taken without the
corresponding introductory course.

Transfer credits from other institutions may not be
used to substitute for introductory core courses. How-
ever, students may petition to use them to satisfy other
parts of the minor, provided the credit is for an upper-
division course equivalent to one offered by the com-
munication program and that the grade earned was a
C or better. Communication minors may not take any
COM course as part of the requirements for the minor
on a credit/no credit basis.

THE MASTER’S DEGREE

The graduate program in communication has two
main objectives: 1) to guide students in an intensive
exploration of the structure and function of human
communication and 2) to educate students in the
methods and theory of communication inquiry. The
graduate curriculum covers three areas of study:
meaning systems, interpersonal/organizational sys-
tems, and mass media systems.

Although 400-level courses are open to both B.A.

and M.A. candidates, graduate students enrolled in
400-level courses should expect more stringent grad-
ing standards and/or more assignments (and perhaps
differently structured assignments) than undergradu-
ates enrolled in the same courses.

ENTRANCE REQUIREMENTS

For admission to the master of arts program, the stu-
dent must have a bachelor’s degree or equivalent and
pass the program’s graduate admission writing exam-
ination. The program reserves the right to require ad-
ditional course work where deficiencies are indicated.
A student must have an undergraduate GPA of 3.00 or
greater (on a 4.00 scale) for regular admission to the
program. Students with undergraduate GPAs in the
2.80-2.99 range may be accepted into the program on
a probationary basis. Students with GPAs below 2.80
may petition the program for admission and should
contact the program for details. Students who are re-
quired to take the Test of English as a Foreign Lan-
guage (TOEFL) examination must achieve a score of
580 or above to be admitted to the program.

ADVISING
Each new graduate student should consult with a fac-

ulty adviser before initial registration. Advisers work
with students to develop a course of study based on
program requirements and on the students’ personal
interests.

CREDIT FOR PRIOR LEARNING

Communication students with extensive life or work
experience in some area of communication may apply
for academic credit through credit for prior learning
(CPL). The communication program awards such
credit in each of its three topical areas (meaning sys-
tems, interpersonal/organizational systems, and mass
media systems) through COM 401, COM 431, and COM
451. Prior learning credit is not awarded for specific
program courses. The program will award a maxi-
mum of four hours of credit for prior experiential
learning in any one topic area and a maximum of 8
hours of CPL credit to any graduate student.

GRADING PoOLICY

No grade below B- in a communication course may be
applied toward the degree. Communication courses to
be counted toward the degree requirements may not
be taken on a credit/no credit basis except for COM
401, 431, 451, and 501.
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COURSE REPETITION

Communication courses numbered 491-498 and 591-
598 (experimental courses listed in the course sched-
ule only) may be taken for credit more than once pro-
vided the course topic is different each time. No more
than six semester hours of credit for COM 599 (tutori-
als) will be accepted for the degree. All other commu-
nication courses may be repeated for grade improve-
ment only once.

REQUIRED COURSES

Students must complete program-required courses
(COM 501, COM 504, COM 506) at UIS to graduate. No
waivers or substitutions are accepted. Courses with a
300 number that advisers require of graduate students
as prerequisites must be passed with 2 minimum grade
of B. Hours so earned may not be counted toward the
graduate degree.

PROGRAM REQUIREMENTS

All master’s degree candidates are required to com-
plete four semester hours of public affairs colloquia. In
addition, all communication M.A. candidates are re-
quired to complete at least 36 hours of graduate study
in communication, including at least three 500-level

graduate seminars. Graduate seminars are numbered
511 through 598.

No more than eight semester hours of COM cours-
es may be taken before taking COM 504. A student may
not register for COM 501 Closure Experience until
he/she has registered for COM 506. At least 12 semes-
ter hours of course work, including at least eight se-
mester hours of seminars, must be in the student’s
area of concentration unless otherwise arranged.

REQUIREMENTS
COM 504 Introduction to Graduate Study in
Communication 4 Hrs.
COM 506 Research Methods in
Communication 4 Hrs.
500-level graduate seminars 12 Hrs.
Graduate-level COM courses 12 Hrs.
Public Affairs Colloquium 4 Hrs.
COM 501 Closure Experience (minimum) 4 Hrs.
Total (minimum) 40 Hrs.

Additional courses may be required by the adviser,
with program approval, in order to meet deficiencies.
COM 599 Tutorial credit may not be used to satisfy the
500-level seminar requirement.

Communication

114

MASTER’S CLOSURE

In accordance with campus requirements, all gradu-
ate students must complete a closure experience
(COM 501) consisting of either a thesis, a project, or
a comprehensive exam. The proposed thesis or proj-
ect must be approved by a faculty committee before it
is begun. Students must have completed 2 minimum
of 32 (preferably 36) credit hours to be eligible for
comprehensive exams. Students write comprehensive
exams over five areas during a two-day period. Com-
prehensive exams will be offered once every semester
at a regularly scheduled time. More specific guide-
lines on any of the three options listed above are
available from the communication program or from
program faculty.

Students must enroll for a total of four hours cred-
it in the closure experience; however, they may accrue
the total in increments. Campus policy requires that
students be enrolled in at least one semester hour of
closure experience for each semester after they have
begun their graduate closure exercise until that exer-
cise is completed. For communication students, this
means that if the thesis/project/comprehensive exam
has not been completed by the end of four continuous
credit hours’ enrollment in COM 501, students must



register for one hour of audit each semester until the
thesis/project/exam is completed.

COURSE OFFERINGS

Cross-listed courses may be accepted for the program
major. Students should be careful to register for the
course with the appropriate program prefix (COM) to
ensure that credit is received. Other courses may be
accepted toward the major through petition to the
program committee.

COURSE DESCRIPTIONS

Eg, Course available online; may also be available
on campus. Refer to the current course schedule for
Surther information.

Required Courses (Undergraduate)

& com 301 Introduction to

Meaning Systems (4 Hrs.)
Introduction to the basic literature of rhetorical theory,
including survey of theoretical approaches from classical
and contemporary periods. Emphasis on philosophy of
language, methods of rhetorical analysis, and principles
of argumentation.

i
X ¢oM 302 Introduction to Interpersonal

/Organizational Systems (4 Hrs.)
Fundamental theories and concepts in interpersonal and

organizational communication. Specific theories of how
humans establish meaning systems and form communi-
cation relationships.

COM 303 Introduction to Mass

Media Systems (4 Hrs.)
Introduction to mass media, including theory, history
and tradition, structure and function, controls on the
media, technology, ethical and legal issues, and the fu-
ture.

Required Courses (Graduate)

COM 501 Closure Experience (1 to 4 Hrs.)
All graduate students must complete a closure experi-
ence. Communication students have three options.
1)Thesis: Research-based exploration of a topic ap-
proved by thesis committee. 2) Project: Production of a
major project selected with approval of project commit-
tee. 3) Comprehensive examination: Comprehensive ex-
aminations in five topical areas over a two-day period.
Students must have completed a minimum of 32 credit
hours to be eligible for the comprehensive exam. Stu-
dents should consult their advisers for program guide-
lines during their first semester. Successful completion of
any of the three options fulfills the master’s closure re-
quirement. All options will be graded CR/NC. Note: If
the thesis/project/exam is not completed by the time the
initial continuous four hours of credit are accumulated,
students must register for one credit hour on an audit
basis in all subsequent semesters until the thesis/proj-
ect/exam is completed.

COM 504 Introduction to Graduate
Study in Communication (4 Hrs.)
Examination of the literature with which graduate com-
munication students should be familiar, especially that
exploring the nature of theory, the functions of research,
and the philosophy of communication. Introduction to
theory and research framing the program’s three areas of
emphasis.

COM 506 Research Methods in
Communication (4 Hrs.)
A detailed examination of research methods used in the
communication discipline, including introduction to de-
scriptive and inferential statistics commonly used in
communication research. Methods examined include
content, network, and interaction analysis as well as sur-
vey and experimental designs.

Meaning Systems

COM 335 Commercials: The Hidden

Messages (4 Hrs.)
Examination of television commercials for persuasive
strategies and techniques used in reaching targeted au-
diences. Special attention is given to hidden messages
and subconscious appeals.

COM 401 General Communication and

Language Theory: Practicum (1 to 4 Hrs.)
Credit is available under this title only through the cred-
it for prior learning program. Students with substantial
work or life experience in areas covered by a course or
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combination of courses listed in this Meaning Systems
section may apply for credit by documenting their rele-
vant theoretical and practical learning under the guid-
ance of credit for prior learning faculty. Interested stu-
dents should consult with a faculty member in commu-
nication.

COM 404 Media Law and Ethics (4 Hrs.)
Examination of media law and ethical decisionmaking
from the standpoint of media producers, critics, and
users. Case studies include obscenity and indecency; libel,
privacy, advertising, conflict of interest, and rights of ac-
cess. Lectures and discussions examine social and cul-
tural contexts in which laws and ethical principles devel-
op. See PAR 404.

COM 425 Intercultural

Communication (4 Hrs.)
Analysis of cultural context and its role in framing com-
munication processes. Emphasis on how communica-
tion, power, and privilege constitute cultural identity and
shape the rhetoric of cultural difference.

COM 426 Deceptive Communication (4 Hrs.)
Examination of misrepresentation in symbolic human
interaction — its motivation and morality, its functions
and forms, its recognition and responses, and its integra-
tion into human society — in order to better understand
this arguably large class of communication.

COM 428 Nonverbal Communication (4 Hrs.)
Examination of how personal symbols (clothes, gesture,

etc.) and use of public contexts (space, time) convey
meaning; problems arising from differing interpretations
of these symbols in a culturally diverse society.

COM 433 The Rhetoric of Rights (4 Hrs.)
Exploration of the key themes relating to citizenship
rights as articulated by the most prominent rights-based
social movements in American history, including the
Abolitionist, Woman Suffrage, and Civil Rights move-
ments. Important issues and arguments propounded by
key movement figures will be examined in the context of
their institutional responses and considered in light of
current debates about individual rights.

COM 468 Persuasion (4 Hrs.)
Theories and techniques involving attitudinal and be-
havioral change. Students analyze historical and current
examples of propaganda and persuasion.

COM 514 History of Communication (4 Hrs.)
Examination of the impact each stage of major commu-
nication development has had and how it has restruc-
tured human communication. Begins with genesis of
language and progresses through alphabet, printing
press, electronic communication, and computer technol-
ogy. Taught from primary sources.

COM 516 Communication Theory (4 Hrs.)
A study of the nature and functions of theory lays the
foundation for more detailed examination of theories
from different contexts of communication and with dif-
fering philosophical bases.

Communication

176

COM 528 Meaning and Social

Structure (4 Hrs.)
Examination of coding and meaning theories to under-
stand similarities and differences in individual interpre-
tation of words, symbols, events, and interaction. Explo-
ration of how individuals' language use affects the social
structures they build and use.

COM 533 The Rhetoric of Abraham

Lincoln (4 Hrs.)
Exploration of the primary texts of Lincoln’s public life,
from his early days in Springfield through the tragic
end of his presidency. Representative texts include the
1858 Lincoln-Douglas debates, Lincoln’s Cooper Union
Address, his First and Second Inaugurals, the Gettys-
burg Address, and other of Lincoln’s less well-known
rhetorical efforts. Special attention will be paid to Lin-
coln’s views on the issues of the time, including eco-
nomics, rights, race, and slavery, with the goal of un-
derstanding Lincoln’s rhetorical, historical, and intel-
lectual legacy.

Interpersonal/Organizational Systems
(Note: COM 335, COM 425, COM 426, COM 428, COM
433, COM 436, COM 437, COM 438, COM 468, COM 516,
COM 528, and COM 533 are also included in this top-
ical area.)

COM 362 Introduction to Public

Relations (4 Hrs.)
Introduction to the theories, functions, and applications
of public relations. Analysis of the most effective methods



of internal/external public relations in profit and non-
profit organizations.

COM 367 Public Speaking (4 Hrs.)
Examination of principles of effective speech preparation
through researching topics, evaluating speeches, analyz-
ing audiences, and presenting speeches.

COM 421 Interpersonal

Communication (4 Hrs.)
Analysis of communication at the individual level in-
cluding extended examination of informational, per-
ceptual, and prediction processes that lead to success-
ful communication. Includes role and personality as
factors that affect the communication process and
techniques for improving communication ability. In-
terpersonal communication theories compared and
evaluated.

COM 424 Gender Communication (4 Hrs.)
Examination of female and male communication in a
variety of contexts including family, romance, education,
and workplace. Representations in the media critiqued
and theories of gender differences compared and evalu-
ated. See WMS 424.

COM 431 Interpersonal/Organizational

Systems: Practicum (1 to 4 Hrs.)
Credit is available under this title only through the cred-
it for prior learning program. Students with substantial
work or life experience in areas covered by a course or

combination of courses listed in this Interpersonal/Orga-
nizational Systems section may apply for credit by docu-
menting their relevant theoretical and practical learning
under the guidance of credit for prior learning faculty.
Interested students should consult with a faculty member
in communication.

COM 462 Writing for Public

Relations (4 Hrs.)
Intensive study of the most effective methods for written
public relations communication. Students write news re-
leases, broadcast announcements, letters, speeches, and
newsletter copy, as well as work on grammar and jour-
nalistic style. Prerequisite: COM 362, or permission of in-
structor.

COM 463 Organizational

Communication (4 Hrs.)
Analysis of organizational communication approaches,
managerial style, motivation, leadership, corporate cul-
tures, conflict, public relations, and diversity

COM 464 Conflict Management (4 Hrs.)
Role and effect of conflict on interpersonal, group, and
organizational relationships and social movements. The-
oretical and practical applications seek to foster success
in conflict resolution.

COM 465 Interviewing (4 Hrs.)
Interviewing and its various purposes in communication
settings. Practical and theoretical approaches.

COM 467 Advanced Public Speaking (4 Hrs.)
Examination of preparation, organization, and presen-
tation of various types of speaking such as persuasion,
group discussion, and debate. Performance includes
making speeches, participating in discussions, and cri-
tiquing other students’ presentations. Prerequisite: COM
367 or permission of instructor.

COM 521 Family Communication (4 Hrs.)
Examination of types of families, roles, rules, stages, sys-
tems, decision making, intimacy, and power from a com-
munication perspective.

COM 524 Interracial Communication (4 Hrs.)
Exploration of historical origins of racism in the U.S.,
types of racism, impact of affirmative action, barriers and
approaches to improving interracial communication in
friendships, education, the media, and the workplace.

COM 562 Public Relations in

Organizations (4 Hrs.)
Advanced study of public relations in profit and non-
profit organizations. Examination of the threats and
opportunities faced by organizations dealing with in-
ternal and external publics. Hands-on research/par-
ticipation in a public relations campaign for a local
organization.

COM 563 Organizational
Communication Theory (4 Hrs.)
An in-depth look at organizational theory integrated with
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current communication theory. Discussion includes ap-
proaches to consulting and analyzing communication in
organizations.

Mass Media Systems

(Note: COM 335, COM 404, COM 465, and COM 516 —
all described above — also are included in this topi-
cal area.)

COM 312 News Gathering and

Writing (4 Hrs.)
Techniques involved in interviewing, reporting, and writ-
ing. Weekly in-class news story assignments.

COM 315 Photography | (4 Hrs.)

Basic competencies in terminology and operation of
35mm cameras, processing black-and-white film, and
printmaking. Students assist in formulating photograph-
ic philosophy through examination of their own work
and through the works and thoughts of professional pho-
tographers. Camera (35mm) with adjustable focus, vari-
able aperture settings, manually operable multiple shut-
ter speeds, and “normal” or medium-short focus lens re-
quired. Students must purchase own supplies. See ART
315.

f
2 COM 333 Communicating through
Internet (2 Hrs.)
Course available online; may also be available on
campus. Refer to the current course schedule for fur-
ther information.

Designed to introduce undergraduate students to the

technology and methods of communicating through this
developing medium. The course will emphasize the com-
munication, content, and impact aspects of the develop-
ing Information Superhighway. Special focus will be
given to conducting study and research through the In-
ternet.

COM 352 Basic Video Production (4 Hrs.)
Theory, techniques, and equipment used in video pro-
duction with emphasis on methods of camera operation
and directing techniques through regular production as-
signments. See ART 372.

COM 403 Feature Article (4 Hrs.)
Examination of and practice in feature writing tech-
niques. Weekly feature article assignments. Publication
encouraged but not required.

COM 405 Editing (4 Hrs.)
Examination of the editing process as it relates to news-
papers, magazines, public relations work, and other pub-
lications. Study of journalistic style, grammar review,
concise writing, legal and ethical issues of editing, and
design fundamentals.

COM 406 Photography Il (4 Hrs.)
Extension, development, and continuation of studies in
black-and-white photography. Students should be in-
creasingly able to generate their own ideas about the
medium and work toward the production of a personal
body of work. Expanded film and print manipulations,
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including solarization, sandwiched images, collage, and
hand coloring. Prerequisite: COM 315. Students must
purchase own supplies. See ART 406.

COM 436 Graphic Design (4 Hrs.)
Introduction to the production of printed materials using
desktop publishing, illustration, and image-manipula-
tion software on the Macintosh. Includes aesthetic un-
derstanding and use of typography and applications of
basic design principles in publications such as posters
and brochures. See ART 436.

COM 437 Intermediate Graphic

Design (4 Hrs.)
Emphasis on creative problem solving to translate con-
cept into form using design and typographic principles.
Design and production of printed materials such as mul-
tiple-page documents, newsletters, packaging, and cor-
porate identities. Development of intermediate software
skills for digital preparation of artwork for commercial
printing applications. Prerequisite: ART 436 or COM 436.
See ART 437.

COM 438 Advanced Graphic Design (4 Hrs.)
Conceptual development, planning, production, and
software applications for complex design problems. Em-
phasis on project management, organization, and col-
laboration, including development of client/vendor skills.
Application of graphic design principles specific to web
and multimedia design. Prerequisite: ART 437 or COM
437. See ART 438.



COM 442 Broadcast Programming (4 Hrs.)
Theories and techniques of programming strategies used
for radio, television, and cable. Topics include program
formats, network lineups, independent station position-
ing, methods of audience research, and evaluating rat-
ings and shares.

COM 444 Media Writers’ Roundtahle (4 Hrs.)
Theory and practice of advanced non-fiction writing for
the media, including news, features, commentary, and
analysis. Explores media markets, legal and business
concerns, and ethical issues for staff and freelance writ-
ers. Prerequisite: COM 312 or COM 403, or equivalent, or
permission of instructor.

COM 445 Adolescents and the Media (4 Hrs.)
Examination of positive and negative impact of the
media — including television, movies, the recording in-
dustry, video games, and magazines — on adolescents.
Explores media link to violence and aggressive behavior,
sexuality, drug use, and body image, and research on
gender and racial differences in responding to the media.

COM 446 Broadcast Management and
Regulation (4 Hrs.)
Basics of broadcast management pertaining to opera-
tions, personnel, advertising, sales, and promotions.
Study of the Federal Communications Commission’s
rules, regulations, and policies.

COM 447 Media Criticism (4 Hrs.)
Focus on qualitative analysis of mass media artifacts.

Various practical and theoretical frameworks for such
analysis will be examined and discussed, including myth
and genre analysis, Marxist and feminist criticism as
well as semiotic analysis of mass media products. Part of
the class time is devoted to viewing and analysis of vari-
ous films and television programs to help reinforce
methodological and theoretical readings and discus-
sions.

COM 448 Advertising (4 Hrs.)
Theoretical and creative processes in media advertising.
Students receive basic orientation not only to economic
aspects of advertising but also to creative processes. Stu-
dents develop advertising campaigns within the context
of the advertising environment.

COM 451 Mass Media Systems:

Practicum (1 to 4 Hrs.)
Credit is available under this title only through the cred-
it for prior learning program. Students with substantial
work or life experience in areas covered by a course or
combination of courses listed in this Mass Media Systems
section may apply for credit by documenting their rele-
vant theoretical and practical learning under the guid-
ance of credit for prior learning faculty. Interested stu-
dents should consult with a faculty member in commu-
nication.

COM 453 Video Field Production (4 Hrs.)
The development of technical skills as artistic tools
through an examination of visualization and sequencing
theory. Remote production and editing techniques are

explored in actual production situations, along with
analysis of the creative processes of videography and
lighting. Prerequisite: COM 352. See ART 473.

COM 454 Documentary Production (4 Hrs.)
Aesthetic and creative elements of video production are
studied through the history and impact of film and video
documentaries. Students will produce their own docu-
mentary programs. Prerequisite: COM 352 or ART 372.
See ART 474.

COM 455 Multimedia Production and
Electronic Imaging (4 Hrs.)
In-depth exploration of production methodologies and
techniques for multimedia. Topics include development
processes, authoring and interactivity, digital video, ani-
mation, imaging tools, sound tools, hardware, cross plat-
form development, and electronic imaging. The main
purpose of this course is to familiarize the student with
the tools and techniques of this emerging industry and to
assist with the development of critical thinking and cre-
ative skills. See ART 475.

COM 456 Advanced Production

Technologies (4 Hrs.)
An opportunity for the student to show the culmination of
his/her skills and thought processes through the develop-
ment of a major production project. The student will
combine the theoretical, technical, and creative aspects
of production and provide an analysis of the methods and
techniques used. Prerequisite: COM 453/ART 473 or COM
454/ART 474 or COM 455/ART 475. See ART 476.
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COM 457 Scripting, Producing,

Directing (4 Hrs.)
Study of the theoretical and practical aspects of the re-
search, design, and structure of film and video programs.
Topics include fiction and nonfiction, research, structure,
formats, writing narration and dialogue, visualization,
staging, and interviewing.

COM 458 Media from a Liberal Arts
Perspective (4 Hrs.)
Examination of popular media, with a focus on televi-
sion, from a liberal arts perspective and particularly from
the perspective of how television presents, distorts, and
comments on each of the Ernest Boyer learning cate-
gories. Collectively, television and other mass media sup-
ply practically an unlimited range of resources across all
Boyer categories.

COM 509 Internet for Educators (4 Hrs.)
Introduction to the Internet as a communication and re-
search/reference tool for educators. The course will cover
an introduction to the network, essential terms and tech-
nologies, issues and policies, key reference sites, and de-
velopment of individual home pages on the World Wide
Web. Although a text will be used for HTML reference,
most of the material for the course will be found on the
Internet itself. Note: This class is not a graduate seminar.

COM 532 Social and Cultural

Effects of Mass Media (4 Hrs.)
Overview of social, scientific, and critical theories re-
garding the effects of mass media on society. Examines
the ways in which these theories develop from particular
social and historical contexts and how they reflect ideas
and debates about media, politics, and culture.

COM 535 Narrative in Fiction and

Film (4 Hrs.)
Seminar on features common to stories (structure,
theme, point of view, character) studied from the per-
spective of semiotics. Examples drawn from contempo-
rary fiction, history, film, and television, as well as tradi-
tional oral culture (myth, religion, folk tale).

COM 541 New Technologies in

Electronic Media (4 Hrs.)
Seminar on new and emerging technologies and systems
in electronic media: hardware, software, and societal im-
pact.

COM 543 Media Resthetics (4 Hrs.)
Seminar in the basic aesthetic elements and principles of
sight, sound, and motion in film/video and their uses for
effective communication.
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COM 545 Interactive/Multimedia
Technologies (4 Hrs.)
An in-depth study of current and emerging technologies
used to provide training and enhance education. Topics
include the theories, design concepts, and applications of
such technologies as non-linear video, computer graph-
ics and presentations, and interactive video. Prerequisite:
COM 455.

COM 555 Women and Media (4 Hrs.)
Seminar exploring the role of women in the media today.
Examines women as participants in the media business
and as subjects of the media and the impact of both on
society. See WMS 555.

Individualized Study

COM 499 Tutorial (1 to 4 Hrs.)
Specialized instruction; students may arrange for special
courses on otherwise unavailable topics, subject to avail-
ability.

COM 599 Tutorial (1 to 4 Hrs.)
Specialized instruction; graduate students may arrange
for special courses on otherwise unavailable topics, sub-
ject to availability.





